
JACKSONVILLE WOMEN’S 
BUSINESS CENTER

Report to the Community



Agnes Lopez
Tracy Sadeghian
Roz Smith
Jessica Thomas
Sandy Wilson
Hahau Yisrael

Report to the Community - FY 8

This publication is made possible through 
the collective efforts of these volunteer 
contributors.

Janell Conner
Carolyn Broughton
Amy Calfee
Lorrie DeFrank
Tia Ford
Gayle Gonzalez
Phyllis Heisler

Staff

Sandy Bartow, Vice President
JAX Chamber Entrepreneurial Growth
President
Chamber Foundation

Carlton Robinson, DBA, Senior Director
JAX Chamber Entrepreneurial Growth

Pat Blanchard, Director
Jacksonville Women’s Business Center

Kathy Bolesworth, Manager
JAX Chamber Entrepreneurial Growth
and Chamber Foundation

The Jacksonville Women’s Business Center(JWBC) 
is a program of the JAX Chamber Foundation, 
a 501(c)3 organization. JWBC is partially funded 
through a cooperative agreement with the U.S. Small 
Business Administration. SBA’s cooperation does not 
constitute or imply its endorsement of any opinions, 
products or services. Reasonable arrangements for 
persons with disabilities will be made if requested at 
least two weeks in advance. All SBA programs are 
extended to the public on a nondiscriminatory basis.

http://www.myjaxchamber.com


Message from the Chair

Being a part of the Jacksonville Women’s Business Center has been one of the most 
rewarding experiences of my life. I have served on the JWBC advisory board since the 
beginning in 2004, served as a mentor six times, and now have the privilege of serving 
as advisory board chair from 2011- 2013. The deep economic recession of the past 
few years has changed the landscape of business across the nation. But the JWBC 
clients who enroll in our mentoring programs are doing more than showing that they 
are optimistic about the future. They are investing in education that will make their 
businesses stronger and allow them to grow.

Some are changing the footprint of their business to become leaner and more 
profitable. Others are positioning themselves for growth, ready to get a fast start 
when the economy starts back up. Others are changing their lines of business, 
investing in talent and infrastructure – making changes that will position them for 
long-term success.

The JWBC serves hundreds of women each year, but our role is bigger than simply 
assisting the women who come to us as clients. We also champion women business 
owners throughout the region, businesses big and small, that represent every industry 
sector in the region. Women-owned businesses employ over 200,000 people in 
Northeast Florida and generate billions of dollars in revenue each year. I am honored 
to lead an organization that helps them achieve success.

We know that when women business owners succeed, they build wealth, strengthen 
families, and provide strong role models for other women. They also develop the 
ability to contribute to local leadership and give back to their communities. They make 
a difference.

Lately, everyone’s been talking about the economy; at the JWBC, we’re doing 
something about it. I hope you’ll consider joining us and supporting the work we do.

Candace Moody 
Advisory Board Chair
2011 - 13
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REACHING NORTHEAST FLORIDA
Since its inception in 2004, the JWBC has served nearly 5,000 individuals

by providing entrepreneurial education through business mentoring, 
counseling and networking programs. 

The Jacksonville Women’s Business Center is one of 106
 centers across the United States and consistently rated as a 

top-performing center by the U.S. Small Business 
Administration. We are committed to supporting the woman 

entrepreneur at every stage of business development.

Aspiring 

Has an idea and a 
commitment to 

develop it.

Emerging
Engaged in defining a 
market, developing 

products and services 
and building a business 

organization

Growing
Has experienced 

dramatic expansion 
success with evidence 

of professional 
management and 

systems

Success Circles
Provides training and 
facilitated peer-to-peer 
mentoring with other 
business owners at the 
same level of business 
development on a wide 
variety of business topics

Financial Matter$
Advanced Financial 
Matter$ 
Pairs a woman business 
owner with a mentoring 
team to learn the 
kills necessary to use 
financial reports as 
management tools

Marketing Matters
Connects a woman 
business owner to a two-
member mentoring team 
of marketing and public 
relations professionals to 
learn create a customized 
marketing approach for 
her business.

ATHENAPowerLink ® 
A national mentoring 
program which recruits 
a local “Executive 
Brainpower” advisory 
panel specifically 
formulated to assist 
women business owners 
for one year in reaching 
the company’s strategic 
goals.

Accomplished 

Proven processes, 
effective management 

and continuous 
profitable growth
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Hester Clark, owner of the Hester Group, 

and ATHENAPowerLink® graduate was recognized 

by Women Impacting Public Policy (WIPP) as its Black 

History Month Featured Member. In February 2012, 

Hester shared her experiences as a small business 

owner during WIPP’s Give Me 5: “Government 

Contracting Success Story” Webinar.

Pegine Echevarria, CEO of Team Pegine, 

gained strategic focus for her company after participating 

in several mentoring programs and graduating from 

ATHENAPowerLink®. Pegine is one of 58 inductees 

into the prestigious Motivational Speakers Hall of Fame 

(awarded by GetMotivation.com) that includes luminaries 

Zig Ziglar, Dale Carnegie and Tony Robbins. The Society 

of Human Resource Management (SHRM) named her 

one of 100 Global Thought Leaders on Diversity and 

Inclusion.

Ann Sabbag, owner of Health Designs, was 

selected as Florida’s Small Business Person of the Year 

for 2011 by the SBA. Small Business Person of the Year 

winners from 50 states, the District of Columbia, Puerto 

Rico, and Guam converge on Washington, D.C. in May 

2012, when one of them will be selected as National 

Small Business Person of the Year during the U.S. 

Small Business Administration’s celebration of National 

Small Business Week, May 20-22. Ann is a graduate of 

mentoring programs, ATHENAPowerLink®and serves 

on the ATHENA Governing Body, as well as being a 

member of the Accomplished Business Advisory Council.

Our clients do more than build their 
companies -- they also gain visibility 

in the community.  
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THE HARPER
LAW FIRM
At 30, attorney Kamaria (Kay) Harper is a case 
study in success. Less than a year after graduating 
from Tulane University Law School she opened 
her own law firm. Based in Jacksonville, the not 
quite 2-year-old Harper Law Firm focuses on 
people’s rights, particularly personal injury and 
wrongful death.
 
 

Kay Harper
Attorney, CEO

Photo: Hahau Yisrael
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IN HER WORDS 
Springboard? Majoring in business administration at Florida A&M 
University was a tremendous experience. It laid the foundation for 
my business endeavors.
 
Catalyst? Working for The Willie Gary Firm during summers in law 
school was a coveted opportunity. I learned from some of the best 
legal minds in the country. The first week I was off to trial in St. Louis 
on a wrongful death case. I jumped in. The case settled for seven 
figures the second day. To see the role that the law played in helping 
this family regain some sense of normalcy after the tragic loss of a 
husband/father had a huge impact on me. 
 

CHALLENGES  

I wear three hats: I represent clients, run the business and market 
my firm.
 
If only? I had been aware of the Jacksonville Women’s Business 
Center before starting my firm. I could have asked about getting set 
up, pitfalls, writing a business plan, securing financial resources and 
other things that I learned on the job.
 
Greatest accomplishment? Honestly, it’s not graduating from law 
school or starting my own firm; rather, it’s just staying the course 
and persevering through the ups and downs of running a business.
 

COMMUNITY SERVICE 

I serve on the board for Families of Slain Children, Inc., a non-
profit that provides support to the relatives of murder victims. In my 
line of work, I know that bad things can happen to anyone, so I’m 
passionate about this issue. Many of my clients are victims of violent 
crimes and have suffered catastrophic injuries or death.  My cases 
help make communities safer. I have seen the proof and that both 
motivates and humbles me. 
 

ADVICE TO ASPIRING 
ENTREPRENEURS
If you have an inclination to own a business, do it! I don’t fear 
failure, I fear regret.
 
What’s next? Seeing my firm develop into a mainstay and 
household name in Jacksonville.

Growing up in Gainesville, 
Kay saw her mother work 
multiple shifts as a nurse 
to provide educational and 
social opportunities for her 
children. 

“I knew I wanted to do 
something to benefit my 
family and community for 
generations to come.”
 
Driven, determined and 
dedicated to her career of 
helping injured people, every 
day, Kay is grateful for her 
accomplishments and to 
the people who helped her 
achieve them.  
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AGENCY
A-LA-CARTE
Mary Harvey attributes Agency a la Carte’s 
almost 20-year run to her tenacity. Wiki 
says that means “to stick with something 
even when the going gets tough. 
Never give up.”

That’s Mary.

Photo: Hahau Yisrael
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Founder & CEO



14% are Home 
Based Businesses

“I don’t think of it so much 
as success as still hanging 
in there. I guess because 
I’m never satisfied,” said the 
founder and CEO. 
Her home-based staffing and recruiting firm that 
specializes in marketing communications billed $1 
million at the end of 2011. Mary has a dozen full-time 
employees who work in creative positions for clients 
such as EverBank, Winn Dixie Stores, Florida Blue, Stein 
Mart and Nemours. That’s in addition to the hundreds of 
graphic artists, web designers, writers and other workers 
she has connected with marketing, public relations and 
advertising directors throughout Northeast Florida the past 
two decades.
 
With a reputation as the person to know in Jacksonville 
for temporary or full-time employment in public relations, 
Mary excels at networking and matchmaking. For the past 
36 years, she has worked in this market, including 14 with 
the former William Cook Agency where she was account 
supervisor. Becoming a woman business owner was not 
her plan when she left the agency in 1994 to consult.

 

“I’m an accidental entrepreneur,” Mary confided, adding 
that her talent recruiting business “grew up around me.”
 
Initially lacking confidence and financial savvy, Mary 
said she is an example of how not to start a business. 
She credits the Jacksonville Women’s Business Center 
with saving her business on several occasions by linking 
her with bankers and CPAs. “They showed me that I 
was smarter than I thought I was,” she said. “If they had 
confidence in me, I could have confidence in myself.”
 
Mary was a member of JWBC’s first ATHENA PowerLink 
class and graduated from its Financial Matters program. In 
turn, she has served as a Marketing Matters mentor and is 
a strong proponent of JWBC’s peer support efforts.
 
She advises aspiring women business owners to take 
advantage of JWBC and its Business Advisory Council, 
SCORE, Women Business Owners and similar programs. 
“And don’t skimp on bookkeepers, CPAs and legal 
counsel; don’t be afraid to ask for help; and believe in 
yourself.”
 
An alumnus of Leadership Jacksonville 2000, Mary 
served on the board of Hubbard House and volunteers 
with her yellow Lab Roxie as a READ (Reading Education 
Assistance Dogs) team at Spring Park Elementary School. 
She and her husband Jim also have a golden retriever, 
Sundance, and they raised Bogey, a guide dog that 
remains in their lives. So how would this extraordinary 
entrepreneur define success? “Being able to do pet-

assisted therapy all the time.”
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It was the need for “more 
hands” that led new mother and 
entrepreneur, Jennifer Marko, 
to Bottle Snugglers – a bottle 
support system that’s part toy, 
part tool. Plush stuffed animals 
are designed to hold a baby 
bottle to free one of mom’s 
hands during feeding. 

Jennifer Marko 
CEO 

Photo: Agnes Lopez
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After the birth of her son, Max, six years ago, Marko, a busy public relations consultant, was 
looking for a “hands free” product to help her to feed her son while freeing up one arm for 
use on the computer. She found her solution on the internet. 

Marko loved Bottle Snugglers so much, she tracked down the creators, a Minnesota couple, 
and bought the company for $100,000.  Six months later, she redesigned the logo and 
packaging, and launched a new website, www.bottlesnugglers.com, targeting moms with 
newborns. As internet sales grew, she filled each one from her home office.

Since selling out of her first batch of 5,000, the entrepreneur grew her business to all corners 
of the globe and learned some important lessons along the way. 

The plush stuffed animals come in four designs: cow, puppy, pig and teddy bear, retailing for 
$20.95 each. 

After learning a trend that labor costs with her Chinese manufacturer would jump 30%, she 
turned to LinkedIn, where Marko connected with an American manufacturer in Cambodia to 
produce her second batch of Bottle Snugglers, keeping her labor costs down. She improved 
the product’s design and packaging, including translations into multiple languages. 
  
“It’s been amazing all the challenges and what I learned in a few years. I tapped into all of 
the wonderful resources on the First Coast to help grow my business,” she said. From an 
exporting certification class at UNF to a doing business in Israel course through the JAX 
Chamber and monthly meetings with peers at the Jacksonville Women’s Business Center. 

It paid off; Marko worked her plans to export Bottle Snugglers to England, Australia, New 
Zealand, Malaysia, Indonesia and Mexico. Not to mention Bottle Snugglers won many 
industry awards including the Parent Tested-Parent approved, iParent Media Award and The 
New Parents Guide Seal of Approval. 

When she discovered Bottle Snugglers, Marko found not only a solution to her baby feeding 
challenges, but an opportunity to grow an international business. Her advice to aspiring 
women entrepreneurs, “Go for it. There is so much opportunity out there. You always 
reserve the right to change your mind and life comes in cycles; sometimes you need to do 
something different.” 

Marko did just that, giving her company her all for five years. She successfully sold the 
company earlier this year.

BOTTLE
SNUGGLERS

Story: Tracy Sadeghian
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Vanice Serrano
CEO
2013 Small Business
Leader of the Year 
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Agnes Lopez
Photographer, CEO 
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HEALTH
DESIGNS Ann Sabbag

CEO Photo: Agnes Lopez
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Ann Sabbag is the founder and CEO of Health Designs Inc., a company of wellness professionals dedicated 

to helping businesses take “the mystery out of corporate health programs.” She and her team of 10 staff and 

40 equivalents provide employee health assessments, biometric screenings and individual health coaching 

to companies in 22 states throughout the Southeast and Midwest. Their services help reduce healthcare 

cost for employees and create a healthy workplace culture. Through their face to face education, employees 

are inspired and motivated to live healthier lifestyles. Ann and Health Designs Inc. have seen a tremendous 

amount of success over the past several years serving 63,000 employees from 250 companies in 2011 alone. 

Ann was named 2012 SBA North Florida district and state “Small Business Person of the Year.”

Facing a “corporate shift in values” while working for a 
former employer, Ann saw an opportunity to create her 
own business where she could “cast the net for wellness 
much wider” by providing services to more businesses and 
reaching more people promoting healthy living. 
Furthermore, she wanted to create the life she wanted for herself, and that would allow her to be more 

present for her family.

 

Some of the challenges Ann faces include finding more staff for her growing business. Growing the staff will 

help with the growing need, and she is committed to investing the time it takes to find the “right” person who is 

a “good fit” in terms of skills, attitude and behavior. 

Ann credits the Jacksonville Women’s Business Center (JWBC) with helping provide her the mentors, 

resources and education to succeed as a business owner. Participating in the Athena Power Link Program 

helped her build a foundation for her business. Her participation in the JWBC has also introduced her to 

three of her best friends who in addition to friendship, serve as business confidantes and advisors. She truly 

believes as a small business owner, you need a council, a network of mentors surrounding you who are 

fiercely honest, who will lift you up and provide invaluable advice.

Ann encourages women who are interested in pursuing entrepreneurship to do something they really love 

and have a passion for because they will be “challenged in ways they never imagined.” However, if doing 

something “that makes your heart sing,” those challenges are easily overcome. Ann loves Sunday evenings 

because she is excited to go to work on Monday mornings. “I love my work. I love my life. I have created the 

life I want to live proactively and on purpose,” says Ann. 13



Carolyn Mathis is the only 
woman of the four Harbor View 

Advisors LLC partners. Harbor 
View is an investment banking and 

consulting business that mostly 
serves software, technology-
enabled services and business 

services companies. They provide 
businesses support with mergers and 

acquisitions, corporate finance and 
strategic consulting. 

Carolyn joined Harbor View Advisors LLC when she and her 
husband (also a partner) made the lifestyle choice to leave 
New York City and relocate to Florida. Upon meeting the other 
partners, they found a great match with similar backgrounds, skills 
and a common philosophy.  

Carolyn appreciates some of the perks of being a business owner 
such as the flexibility to “build the business the way you want it 
and have a bigger impact on the end result.”  Being a business 
owner, you can set your own principles instead of adopting 
someone else’s.  She also recognizes how owning a business 
allows you to accommodate your lifestyle and appreciates the 
“satisfaction of knowing you built something from scratch.”

Despite her success, Carolyn does acknowledge some of the 
challenges that come with owning your own business.  The 
biggest being, “It’s entirely up to you to succeed.”  As a small 
company, she says “you’re often wearing a lot of hats” and 
believes that ultimately adding more employees allows business 
owners to focus on where they add the most value.

Carolyn joined the Jacksonville Women’s Business Center 
(JWBC) Advisory Board during the Fall of 2011 and says it has 
been a great opportunity to meet new people who share common 
interests, visions and challenges.  Her experience with the JWBC 
thus far has been “inspiring and rewarding” allowing her to work 
with women to create business opportunities for more women.

Carolyn encourages women interested in starting their own 
business to “believe in themselves and step out with confidence.”  
She believes it is important to be thoughtful about how you 
approach building a business and really understand your goals.  
And to do research by getting out there and talking to people who 
have already started their own business.

Photo: Hahau Yisrael

HARBOR VIEWADVISORS

Carolyn Mathis
Partner 
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Irene Malone
CFO 
Mindy Malone
President

MALONE
 AIRCHARTER

Photo: Agnes Lopez

Dr. Patti Peeples
CEO 

Photo: Agnes Lopez

HEALTHECONOMICS.com 
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ECONOMICS.com
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9% Online 
Businesses 14%

Client 
Diversity

2.8% Asian

51.6% Black

40.1% White

5.3% Hispanic

1.4% Native American/ 
       Pacific Islander

In FY8 clients 
reported 
Annual Sales$76,571,653

EMPLOYEES

791 Full Time
324 Part Time

Client Data

HOME BASED BUSINESSES

Women graduated from a JWBC Mentoring program

21 New 
Business 
Starts

150
JOBS

CREATED
229

Jobs Retained



150
JOBS CREATED
229 Jobs Retained

Our 775 volunteers have donated over 
12,000 hours of coaching, leadership 
and expertise.

21 New 
Business 
Starts

7%

7.6% are Chamber
 Members

9% Online 
Businesses

14%

Client 
Diversity

2.8% Asian

51.6% Black

40.1% White

5.3% Hispanic

1.4% Native American/ 
       Pacific Islander

In FY8 clients 
reported 
Annual Sales$76,571,653

EMPLOYEES

791 Full Time
324 Part TimeWomen have 

graduated from a 
JWBC Mentoring 
program

Client Data

HOME BASED BUSINESSES
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